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Legacy of Transforming

Ghana's STEEL Industry

Built on a decades long legacy. The FABRIMETAL GHANA story begins in year 2016, when a steel giant
collaboration took place pioneering the manufacturing of High Tensile Steel, a thriving industry in Ghana.
Since then Fabrimetal Ghana has grown to become a leading manufacturer & supplier to the Ghanaian
construction and infrastructure industry. Encouraged by an iron-clad vision Fabrimetal Ghana boasts of a
portfolio that comprises a diversified range of infrastructural steel units to drive nation building, since
inception.

Quality you deserve and dependability you can count on. Quality and standards has been the Prime focus,
that FM Ghana has maintained throughout, today we are more synonymous with Quality, Strength, safety
and durability, adhering to local and international standards. FM Ghana is a fully automated state-of the-
art manufacturing facility, pioneered in introducing “High Tensile FAB 500 TMT" reinforcement steel bars
to Ghana. A dedicated Ghanaian team with decades of knowledge of ever changing market demands,
trends and extensive industry experience on quality and international standards have achieved excellence
in the products we produce today. Fabrimetal Ghana continues to be the premium choice for sustainable
steel products in Ghana, raising the bar for local developments as well as exporting to crucial international
markets, with faster lead times.

Committed in setting industry standards. We at FM Ghana believe that industry professionals should
champion quality and standards, as well as the nation's existing & future developments. The demand for
quality products in the construction industry is on the rise all over the world. Focusing on a Sustainable
construction industry, suppliers must be committed in producing quality products. Today Fabrimetal
Ghanais in the process of collaborating and supporting the Ghanaian Professional bodies and authorities
in establishing and maintaining Quality and Standards for the improvement of the industry and the
development of the nation.

One nation One STEEL, We strongly believe in people's power. Taking in to consideration our Mission is to
enhance the living conditions of the people of Ghana, by building sustainable livelihood. Our aim is to
consistently contribute to the welfare of the nationals, by providing hundreds of employment and career
development opportunities. Through specialized training and knowledge, we intend to empower
Ghanaians, to build a solid foundation for a strong nation. FM Ghana's never ending journey in setting the
benchmark for quality, standards and technological advancements, have always contributed towards the
growth of Ghana's economy. Inspired by steel-eyed aspiration and iron-clad vison, FABRIMETAL GHANA
transforms the industrial landscape of Ghana, raising the bar for steel manufacturing and beyond.

www.fabrimetalgh.com
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A QUICK

EYE

- BLOOD DONATION
- FIFA WORLD CUP 2022

Fabrimetal
Medical Screening &
Blood Donation
Campaign

to the National Blood Bank of Ghana
VENUE: 58N sie cunic
DATES: 387 2811 SEr. 3022
We have understood the purpose of
CSR, it is to give back to the
community and provide positive
social values. Its our responsibility
to save Ghanaian lives and protect
our own employees. We initiated
this program  to maximize our
purpose in uplifting the living
conditions of the Ghanaian people.
We created support through
Infrastructure development and
financial assistance, making our

primary focus on Healthcare,
Education and Sports.
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FIFAWORLD CUP
Qat_ar2022

The fifa World Cup 2022 in Qatar, 22nd Edition.
1st of its kind in the Arab World. 32 Teams

A/

Group H
Portugal
Ghana
Uruguay

Korea Republic

-CURRENT CHAMPIONS -FRANCE(2018)
-MOST WORLD CUP TITLES -BRAZIL (5)

-GHANA WON THE THE U-20 WORLD CUP
BEATING BRAZIL (2009)

-GHANA FIFA WORLD RANKING- 60

-GHANA WORLD CUP APPEARANCES
2006/2010/ 2014/ 2022
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YOUR PARTNER IN STEEL

CORPORATE REPUTATION

THROUGH QUALITY & VALUES

he concept of corporate reputation is normally defined as “The perception of a company by
the general Public”. It is vital that organizations build healthy and balanced relationships
with their stakeholders, as their level of authenticity is determined by how well they meet
their stakeholders' demands. Good corporate reputation is always a strategic asset to the
organization. Stakeholders perception of an organizations ability to produce quality goods or
services will bring in stable marketing and sales, as well as having a premium price. It lifts growth,
profitability, builds Stakeholder confidence, staff, suppliers and other relationships. But

organizations must realize the gap between expected and actual. If the organization fail to fulfill the “We are not the favourites,

expectations of the stakeholders, they will lose the grip of its reputation. but we're there to fight and
_ o _ _ make an impact.”

Corporates must always concentrate on reputation, and make efforts to maintain and improve it. It Ghana's Captain Andre Ayew

is common that hard earned reputation can be destroyed at any moment by any one at an any given speaking to Al Jazeera.

time. Factors that affect and influence the corporate reputation must be identified. The damages

can occur internally or externally, but vital part is that organizations need to identify and evaluate it Social

carefully. In the meantime, marketing creativity, public relations, sales growth and financial health B ASKEI'

should be analyzed for the future prospects. —_—

The quality of the product or the service, brand popularity, customer service will effect on the e * & *

reputation of the organization. To win corporate reputation customer care is essential. Respect, FABRIMETAL

respond and act on feedbacks will take the organization on a long journey. Product development

will bring quality to the product. Latest technological advancements will up lift the system, 10 YEARS

processes, operations and competitor advantage, that will strengthen the organization SERVICE AWARD

periodically. Focus on R&D and innovation is amust, to gain competitor advantage. r @ i
Employees play a major role in organization reputation. Trained employees can build the image of & ' = ¥ |
an organization. Professional knowledge, customer care, job performance and competiveness is \
essential. Organizations core values will project the enterer reputation of the organization and end
of the day, quality Product or the service will do the talking for you. Organization purpose, vision,
mission, core values, strategy, structure, problem solving, partnerships and corporate maturity
matters on reputation. And as a practice employee satisfaction and customer satisfaction will
always have a parallel run. “CSR - corporate social responsibility “can uplift the image of an

organization. Helping the community through health and education will uplift the living conditions -
of the people. Support on safety measures and environmental protection will count on generations, LardigesentadibylCrou PRI midani

building theimage and reputation of the organization. ,
sheimeandepsionsieon S Ggpreciallin

Marketing and communication strategies, positive publicity methods and brand positioning will to a Dear Friend & Colleague

make a major impact on corporate rankings. Covid-19 brought down many organizations, but some ALAGAR

were able to stand still with their outstanding networking capacity, reputation and leadership. MANISANKER

Rebranding, Redefining will improve organization image and expansion, developments and e e T D)

transformation will acquire more stakeholders. Lee Kuan Yew's transformation leadership to Rwanda and currently the Finance Manager in Ghana.

Singapore is a good example. His reputation of building the Singapore’s economy has been

changed to generations without harming its reputation and values. A DT WD @ [FRSONE Ifen

who presently makes a valuable
contribution to Fabrimetal Ghana
Limited. Your performance has
been outstanding and we expect
the same hardwork and dedication
in the years to come. Thank you for
being a great team player. May all
your future endeavours come true.
Cheers!

Team Fabrimetal!

OUR PEOPLE OUR PRODUCTS
CONGRATULATIONS ON REACHING
A SIGNIFICANT CAREER MILESTONE

9 Fabrimetal Ghana Limited

Q@ Factory -Tsopoli, New Ningo Bueko, Tema-Aflao Road

Sales & Marketing Office - Tema Community 9, Gyau Towers
% ghana@fabrimetal.net & www.fabrimetalgh.com E3(S) Fabrimetalghana

@©+233 55 168 8800

By today business world talks of change. Identifying and responding to market changers is a must
and it makes organization reputation unchanged. Focusing on both customers centric and product
centric aspects are essential. As per Boston Consultants, organizations embarked on quality values
and corporate culture will soon achieve success. Brian Tracy the Canadian-American author, in his
book “The Power of self-confidence” says a study covering 25 years of business history,
organizations that had very clear written values had earned greater profits, than other
organizations that did not have code of values.




